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Content and Design Tips for Email Messaging

To start: Think carefully about your goals and audience.

Sender / FROM: Make sure the sender is the best person to send the message — the person most likely
to reach your audience. (e.g. Executive Director, Lead Organizer, etc.).

Subject Line: Give serious thought to your Subject. It needs to catch your audience’s attention and make
them want to read the email. It should be compelling, relevant, or personal without seeming cute or
cheesy.

Content:
”I.”

® Speak to the reader, from the signer. Uses the singular personal pronouns, “you” and

® Picture your ideal recipient and write to that person. Be clear. Be conversational. Don’t write
only for the head; write for the heart.

Don’t mention anything in the message that is not relevant to your core message.
Establish urgency—i.e., makes the case to take action now.
Set a deadline to act and specify a goal.

Use evocative language; create images.

Keep it brief; link to more content on your website

Content Formatting

® Use short words, short sentences, short paragraphs
Use bold headings
Align text to the left, don’t justify it

Use bullet points

Make sure it’s easy to scan — that anyone can understand the main points from the headings
and formatting, without reading the full email

® Have a “responsive design” —test that it reads well on mobile phones, different email clients,
etc.
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HTML Template:

Primary
“Ask”

Lorem ipsum dolor sit amet, consectetur adipisicing alil,
sed do elusmod tempor incididunt ut labore éf dolore
magna aliqua

Why Take Action Now

+  Lorem ipsum dolor sit amet, consedetur adipisicing
elit, sed do elusmod tempor incididunt ul labore et

Why Take
Action

dalore magna aliqua

Lt enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo
consequal

« Ut enim ad minim veniam, quis nostrud exercitation

ullameo labons nisi ut aliquip ex ea commodo
consequat

= Utenim ad minim veniam, guis nostrud exercitation
ullamco laboris nisi ut aliguip ex ea commodo
consaqual

CLICK HERE TO TAKE ACTION NOW

Background on the Campaign

Campaign

Background

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
80 eiusmod tempor incdidunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostnud exenctabion
ullamco laboris nisi ut aliquip éx #a commaodo consaquat
Duis aute irure dolor in reprehendent in valuptate velit esse
cillum doore eu fugiat nulla pariatur. Excepleur sint

—>

ooccaecal cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum (learn more...)

Contact Info

ST

Briel Description of Campalgn: Lofem gaum
dalor 58 amet. consectetur adpesiang oft. sed
@0 el smod tempod inciddu nt ut labore et
dolore MR akgua

How Your Action Will Help Our Campaign
Lt @nim.ad mnim venkam gu is nostrud

Campaign Image

Follow our campaign on...

» Take Action

Banner
468x60
=
Please take THIS ACTION by DATE to help us
ACHIEVE OUR GOAL {e.g. provide healthcare HSLE CHBL ORI D T
for all children)! BY TAKING ACTION TODAY
(example)

<\r_‘ Summary

& ;J Action Button

Photos

<:{ Social Media Sites
E Twitter

Mailing Address Bannar

Source: Adapted from Arnold Chandler, Chandler Consulting, “Content & Design tips for Email Fundraising Appeals”, 2013
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